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 To examine whether social network 

behavior analysis can be established as a 
valid indirect measure of user personality.

 Establish whether personality profiling 
through social networks could be a useful 
tool for the Armed Forces.

Objetives
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1. Self-reported personality or idealized 
versions?

2. Correlation with the Big Five Model?

3. Valid measure of personality?

4. Useful tool for the military?

Research questions
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Concept of 
Asymmetric Warfare

Expansion and 
influence of social 

networks

Asymmetric Disinformation

Cyberspace as a 
threat environment

For the evaluation of 
the human factor

New threats New tools
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194 articles found in databases

63 articles selected from databases

36 articles included in the 
final review 

44 items proposed for final review 

10 articles excluded by criterion F1

8 articles excluded by full-text reading

131 excluded by reading title and abstract

9 repeated articles excluded
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Increased association 

between certain personality 
traits and realistic self-

presentation through social 
networks.

Continuity between users' 
offline and online behavior 
based on their personality 

traits.

Better results in personality 
prediction of methods 
based on language 

analysis and photographs.
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Self-informed personality or idealized 

versions?

Correlation with the Big Five Model?

Valid personality measure?

Useful tool for the military?

Research questions:



Conclusions04
Evaluation

discrepancies
Social network
divergences

Cultural 
differences

Lack of military
studies

STUDY LIMITATIONS

FUTURE RESEARCH LINES
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